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The proposed model combines user-artist playcounts with user-tag

counts and artist-tag counts (i.e., how often a user has applied a tag and
how often an artist has been labeled with a tag). Latent factors for users,
artists and tags are estimated in a joint matrix factorization scheme to 3. 50/ -
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We evaluated the performance of the models as a function of the artist L%
frequency in the user-artist playcounts matrix. The plot shows that the CF +WTags T F~ —
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